
Executive Summary in English 

The aim of the study was to find an answer to the first research question: what are the likely reasons for the 

study subjects’ boredom at work. 

As a conclusion of the study, it was possible to associate the workplace boredom with the lack of challenges 

and possibilities to be creative, innovative and learn in the workplace, the lack of appreciation and social 

recognition, and a moderate satisfaction with the salary and other financial compensations. 

Although the theory indicates that other factors may also be triggers for workplace boredom (e.g., internet 

availability and usage and safe working environment), they could not be validated because they were not 

present or relevant in the subject group. 

The aim of the second research question was to discover whether a personality type or trait would be more 

prone to boredom. The results of the study were inconclusive and this question could not be answered with 

precision. The study, however, showed that there is only a weak association of the subjects with the “sensing-

intuition” dimension in the Myers-Briggs Type Indicator (MBTI), while on the other three dimensions, it was 

not possible to reach a conclusion. In this case, it was only possible to conclude that the subjects had a weak 

preference of “intuition” over “sensing”. Nevertheless, people who are more intuitive may feel more bored 

because they are likely to need more content, purpose and variation in their work. 

The limitations of the study, which refer to the choice of the research method (qualitative over quantitative) 

and the small sample, were the reason for the lack of clear conclusions regarding the second question. The 

study was conducted by utilizing qualitative methods and the sample size was of five respondents. The 

number of respondents was too small to obtain a statistically valid result. If quantitative methods are selected 

to study further the association of the personality types and workplace boredom, the number of subjects 

should be substantially increased. 

The subject group was also relatively homogeneous (they all represented almost the same race, educational 

level, social level and creed), which can result in a limitation in the validation of results if expanded to all 

people in working age as people from different backgrounds were not included in the study. For example, 

there was no one with a non-Christian background, neither subjects with lower education working in low-

wage jobs with harder working environment conditions.  

In summary, the key results of the research show that the lack of challenge and appreciation as well as 

preference for intuition are the most likely reasons for workplace boredom of the subjects.  

 


