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Extending the Product Lifecycle:

• Product durability – What is the expected lifecycle of the product?
• Enhancing emotional attachment through thoughtful 
 and sustainable design
• Easy maintenance for the user to promote long-term use
• Simple and accessible repair options for users
• Product modularity, upgradability, and compatibility 
 to support reuse and reduce waste

• Is the product designed for reusability?
• Are second-hand product sales supported or encouraged  
 through retail channels?
• Is maintenance and repair easy and accessible for users?
• Can the product be easily updated or modernized ?
• Does the product come with a warranty, 
 and how does it support long-term use?
 

• Is there a system in place for collecting the product and/or
  materials after use?
• Can materials be easily separated and reused at the same
 value or upgraded through higher-level processing?
• How is the product designed to support efficient 
 recycling or upcycling?
• Are there partnerships or infrastructure in take-back?
• What incentives or services encourage customers?
• How is transparency ensured in the material recovery process?


